
NIGER
CHAD

MALIMAURITANIA

LESOTHO

ERITREA

BURUNDI

CAPE 
VERDE

SENEGAL*

GUINEA

ALGERIA*

CÔTE
D’IVOIRE

CAMEROON*

SÃO TOME
& PRINCIPE

GABON*

TOGO*

GHANA

CONGO

KENYA*

UGANDA

COMOROS*

SEYCHELLES*

MAURITIUS*
NAMIBIA

MALAWI

MOZAMBIQUE*

MADAGASCARZIMBABWE*

SWAZILAND

ZAMBIA

SOUTH
AFRICA

BOTSWANA

EQUATORIAL GUINEA

RWANDA

AWARENESS OF CIGARETTE PROMOTION 
AMONG ADULTS
Percentage of adults age 15 years or older 
who noticed cigarette promotion
in specific promotion types in the past 30 days
2012–17

clothing with cigarette branding

sports events sponsored by cigarette companies

free cigarette samples
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OWNERSHIP OF PROMOTIONAL 
ITEM AMONG STUDENTS

Percentage of students age 13–15 
who owned an object with 

a cigarette brand logo  d
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23 Tobacco Promotion and Sponsorship

In Ethiopia, fewer than 1% 
of adults noticed cigarette promotion in any 3 types presented

Tobacco company representatives have

 offered tobacco products
to students in all GYTS countries presented b,d  
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A comprehensive ban on all tobacco advertising, 
promotion, and sponsorship can reduce exposure 
to smoking cues.2

The percentage of adults who noticed cigarette 
promotion at sports events in the past 30 days was 
less than 1% in 4 of the 6 GATS countries; it was 1% 
in Nigeria and 2% in Kenya. The percentage of adults 
who noticed cigarette branding on clothing in the 
past 30 days ranged from less than 1% in Ethiopia 
to 18% in Cameroon in the 6 GATS countries. The 

percentage who received cigarette samples in the past 
30 days ranged from less than 1% in Ethiopia to 2% in 
Cameroon, Kenya, and Senegal. 

Tobacco company representatives have offered 
tobacco products to students in all 33 GYTS countries 
presented here. 

The percentage of students who owned an object with 
a cigarette brand logo on it ranged from 5% in Algeria 
to 30% in Chad in the 34 GYTS countries. 


